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DETAILED ACTION 

Claims 109-156 have been examined. 

Claim Rejections - 35 USC § 102 

The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

Claims 109-123, 125-139, 141-155 are rejected under 35 U.S.C. 102(b) as being 
anticipated by Gerace (5,848,396). 

Claims 109, 125, 141: Gerace discloses a method, comprising: 

receiving one or more advertisements (Figs. 1 , 2, 3a); 

receiving advertisement performance information for the one or more 
advertisements (Fig. 5b; Appendix IV, col 33-34); 

identifying one or more content concepts of a document (Fig 3a, 3d, 3g); 

receiving, for each content concept of the document, content concept 
performance information (Fig. 3d; 4:35-47); 

determining, for each content concept of the document, at least one of the one or 
more advertisements associated with the content concept (16:45-50); 

modifying, using at least one processor, the advertisement performance 
information for at least one of the one or more advertisements using the determined 
content concept performance information for the content concept associated with the at 
least one of the one or more advertisements (18:10-26); and 
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forwarding, based on the modified advertisement performance information, at 
least one of the one or more advertisements (Figs. 1 , 2, 3a; 20:9-20; 1 9-60-65). 

Claims 110, 126, 142. Gerace discloses the method of claim 109, wherein the 
advertisement performance information includes one or more of selection information 
and impression information for the one or more advertisements (Appendix IV, col 33- 
34). 

Claims 111, 127, 143. Gerace discloses the method of claim 109, wherein the 
document is a Web page identified by a URL (Fig. 2). 

Claims 112, 1 28, 1 44. Gerace discloses the method of claim 1 09, wherein 
modifying the advertisement performance information for the at least one of the one or 
more advertisements comprises: 

identifying a content concept associated with the at least one of the one or more 
advertisements (3:4-10); and 

receiving content concept performance information associated with the content concept 
associated with the at least one of the one or more advertisements (3:4-10; 34:24-26). 

Claims 113, 129, 145. Gerace discloses the method of claim 109, wherein 
receiving, for each content concept of the document, the content concept performance 
information comprises determining, for each content concept of the document, content 
concept performance information using the advertisement performance information for 
the at least one of the one or more advertisements associated with the content concept 
(3:4-10; 34:24-26; 16:45-50). 
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Claims 114, 130, 146. Gerace discloses the method of claim 113, wherein: 
determining, for each content concept of the document, the at least one of the one or 
more advertisements associated with the content concept comprises determining, for a 
content concept of the document, a first advertisement and a second advertisement 
associated with the content concept; and 

determining, for each content concept of the document, content concept performance 
information using the advertisement performance information for the at least one of the 
one or more advertisements associated with the content concept comprises processing, 
for the content concept of the document, the advertisement performance information for 
the first advertisement and the second advertisement associated content concept (3:4- 
10; 34:24-26; 16:45-50, "appropriate advertisements"). 

Claims 115, 131, 1 47. Gerace discloses the method of claim 1 09, wherein the 
concept performance information includes one or more of selection information and 
impression information for the one or more concepts (Fig. 3d; 4:35-47). 

Claims 116, 132, 148. Gerace discloses the method of claim 109, further 
comprising determining a confidence measure for the advertisement performance 
information (19:60-65; 19:26-31). 

Claims 117, 133, 149. Gerace discloses the method of claim 116, wherein 
determining the confidence measure for the advertisement performance information 
comprises determining a confidence measure for the advertisement performance 
information based on one or more of the age of data included in the advertisement 
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performance information and the amount of the data included in the advertisement 
performance information (18:15-26). 

Claims 118, 1 34, 1 50. Gerace discloses the method of claim 1 09, wherein the at 
least one of the one or more advertisements for which advertisement performance 
information is modified is the same as the forwarded at least one of the one or more 
advertisements (19:60-65). 

Claims 119, 1 35, 151. Gerace discloses the method of claim 1 09, wherein the at 
least one of the one or more advertisements for which advertisement performance 
information is modified is different from the forwarded at least one of the one or more 
advertisements (10:9-13, "in order to achieve rapid and direct benefits. . .allows the 
sponsor to enter new advertising contracts online"). 

Claims 120, 136, 152. Gerace discloses the method of claim 109, wherein 
forwarding, based on the modified advertisement performance information, the at least 
one of the one or more advertisements comprises comparing the modified 
advertisement performance information to a threshold (claims 13, 16; 15:1-17; 15:37- 
45). 

Claims 121, 137, 153. Gerace discloses the method of claim 109, wherein: 
identifying the one or more content concepts of the document comprises identifying a 
first content concept and a second content concept of the document; and 
determining, for each content concept of the document, the at least one of the one or 
more advertisements associated with the content concept comprises determining that 
one of the one or more advertisements is associated with both the associated with the 
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first content concept and the second content concept of the document (16:37-55, travel 
and Detroit). 

Claims 122, 138, 154. Gerace discloses the method of claim 109, wherein: 
receiving the advertisement performance information for the one or more 
advertisements comprises receiving advertisement targeting information for the one or 
more advertisements (4:35-47); and 

receiving the content concept performance information comprises receiving content 
concept targeting performance information (Fig. 3d, 3f, 3g). 

Claims 123, 139, 155. Gerace discloses the method of claim 109, further 
comprising: identifying a first advertisement of the one or more advertisement that does 
not have advertisement performance information (18:10-26); 
determining at least one of the one or more content concepts of the document 
associated with the first advertisement (16:37-55); 

receiving content concept information for the at least one of the one or more content 
concepts associated with the first advertisement (3:4-10); and 
determining, based on the received content concept information for the at least one of 
the one or more content concepts associated with the first advertisement, advertisement 
performance information for the first advertisement (Appendix IV, col 33-34). 

Claim Rejections - 35 USC § 103 
The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
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invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 124, 140, 156 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over Gerace (5,848,396). 

Claims 124, 140, 156. Gerace does not explicitly disclose, wherein determining 
the advertisement performance information for the first advertisement comprises 
determining a weighted-sum of the content concept information for the at least one of 
the one or more content concepts associated with the first advertisement. 

However, Gerace discloses tracking ad content concept information (3:4-10) and 
tracking ad performance based on different ad variables (Appendix IV, col 33-34; 34:23- 
26, "Advertiser selects packages to analyze!,] Advertiser selects variables to consider"). 
And, Gerace discloses scalability (34:18-20) and weighted targeting criteria (15:1-10) 
and evaluating total scores related to targeting (claims 13, 22). Therefore, it would have 
been obvious to one having ordinary skill in the art at the time the invention was made 
that Gerace can determine the advertisement performance information for the first 
advertisement comprises determining a weighted-sum of the content concept 
information for the at least one of the one or more content concepts associated with the 
first advertisement. One would have been motivated to do this in order to better assess 
the influence of different ad variables that a related to targeting. 

Conclusion 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Arthur Duran whose telephone number is (571)272- 
6718. The examiner can normally be reached on Mon- Fri, 8:00-4:30. 
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If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Eric Stamber can be reached on (571) 272-6724. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-217-9197 (toll-free). If you would like assistance from a 
USPTO Customer Service Representative or access to the automated information 
system, call 800-786-9199 (IN USA OR CANADA) or 571-272-1000. 

Arthur Duran 
Primary Examiner 
Art Unit 3622 

/Arthur Duran/ 

Primary Examiner, Art Unit 3622 
4/23/2009 



